
 

Jagran Institute of Management and Mass Communication 

and Chandra Shekhar Azad Agriculture University Kanpur 

brings in joint collaboration 

Specialization Certificate Course:  

Digital Marketing with AI & International Agri-Trade 

Course Duration: 

• 6 Weeks (45 Days) 

 

Modules Overview 

Digital Marketing Modules (Weeks 1-3) 

1. Introduction to Digital Marketing  

o Overview of digital marketing in agriculture 

o Importance of digital tools for agricultural trade 

2. Website Planning & Analysis  

o Designing agriculture-focused websites 

o Analysing farmer engagement and visitor behaviour 

3. Search Engine Optimization (SEO)  

o Using SEO to promote agri-business websites 

o Keyword research for agriculture-related terms 



4. Social Media Marketing (SMM)  

o Leveraging platforms like Facebook, Instagram, and LinkedIn for agricultural 

marketing 

o Engaging rural communities and stakeholders 

5. Finding Target Market and Segmentation  

o Market segmentation for agricultural products 

o Identifying international and domestic buyers 

6. Google Ads and Video Advertising  

o Running Google Ads campaigns for agriculture products 

o Creating impactful videos for farm-to-table marketing 

7. Google Web Analytics  

o Tracking agricultural marketing campaigns 

o Optimizing content strategies for better results 

 

International Agriculture Trade Modules (Weeks 4-5) 

8. International Agri Trade – Institutional Framework  

o Overview of WTO, FAO, and other institutions in agriculture trade 

o Functions and regulations of APEDA (Licensing, Supply chain and Logistics) 

o Policies, tariffs, and compliance for exporting agricultural products 

9. Agriculture International Marketing and Logistics  

o Strategies for international marketing of agricultural produce 

o Supply chain logistics and export-import documentation 

10. Integration of CRM in Agriculture Marketing  

o Using CRM tools for managing international agri-business relationships 

o Enhancing customer satisfaction through digital platforms 

11. Podcasting and Networking in Agri-Business  

o Creating podcasts on agricultural innovations 

o Networking with global agricultural markets using social media 



 

Personality Development, AI, and Interview Preparation (Week 6) 

12. Communication Skills and Personality Development 

o Building confidence for international trade negotiations 

o Effective verbal and non-verbal communication 

13. Interview Preparation and Resume Building 

o Tailoring CVs for roles in agriculture trade and marketing 

o Mock interviews focusing on international agricultural markets 

14. Leadership and Teamwork Skills 

o Leadership principles for managing agri-business teams 

o Working in cross-cultural teams 

15. AI Applications in Digital Marketing and Agriculture Trade 

o AI in Digital Marketing:  

▪ Automating ad campaigns and personalizing audience engagement. 

▪ Using AI for SEO optimization and predictive analytics in market 

behaviour. 

o AI in Supply Chains:  

▪ Predictive demand analysis and inventory management using AI tools. 

▪ AI-driven optimization of supply chain routes and cost management. 

o AI for Market Analysis and Trade:  

▪ Leveraging AI to identify global market trends, pricing strategies, and 

buyer preferences. 

o AI in Communication and Development:  

▪ Using AI tools for adaptive learning, interview practice, and feedback. 

▪ Enhancing communication and negotiation skills with AI-driven 

simulations. 

 

 

 



 

 

Learning Outcomes 

Participants will: 

• Gain practical digital marketing skills with a focus on agriculture. 

• Understand the international framework for agricultural trade. 

• Learn how to market and export agricultural products globally. 

• Master AI tools and technologies for marketing, trade, and personal development. 

• Enhance their personality, communication, and leadership skills for global market. 


